Magically Become
the Person You’ve
Always Wanted

to be With “Total
Makeovers”
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hairstyles or clothing of the TV and movie stars they

idolize. Now the latest boom, which got underway
via social media, is for “makeovers that transform you into a
celebrity.”
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Trends are sometimes born when fans try to recreate the
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Using makeup techniques, these total makeovers trans-
form your face so that it resembles the celebrity you’d like to
become. Many people upload photos of their makeovers onto
Twitter and Facebook or outline the makeup process on vid-
eos shared on video sites. After sharing their knowhow, those
producing high quality makeovers have evaluated gained and
popularity, so some have even published books.
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KAIJI Eriko is one of those people. She’s been interested in
makeup since childhood and began doing makeovers in her
senior year in high school. She shared her photos on her blog
and rounded off 2012 by choosing 24 of the best of her celeb-
rity imitation photographs she’d done that year for a compila-
tion. Her blog was retweeted many times and the term “mane
meiku” (get the look makeovers) became a No. 1 trend word.
This led to appearances on TV and in magazines. She’s pub-
lished two makeup books so far.
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HANAFUSA Miyako of the edi-
torial department, Takarajima says,
“The book ‘Mane Meiku Recipe’
shows how to do your makeup to
resemble 32 different celebrities
— including KITAGAWA Keiko
and Rola — that are popular with
women. Special makeup tools
aren’t necessary. These (looks) can
be easily achieved with what you
have to hand. Readers’ comments
have included: ‘I was told I looked
just like the entertainer’ and ‘Just
browsing through (the photos) is
fun.’
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The pages from “Mane Meiku
Recipe.” Above, imitating Kitagawa
keiko and below, Rola
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Total makeovers have even branched out into CSR (corpo-
rate social responsibility activities). Meiji Sangyo Co., Ltd
runs a CSR activity for women called “Ah! Meijingu Club”
(Amazing Club) under the tagline: “Making myself and my
town beautiful!” One of the themes they’ve adopted is ‘trends’
and the seventh and most recent group to be founded is the
“Total Makeover Fukuoka Star Club.”
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www.meiji-sangyo.co.jp
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Club captain NAGASUE Yuki says, “Fukuoka is a city that
many people have moved to either because of job relocation
or because of the effects of the earthquake. Our intention is to
provide an environment where they can mix with locals. Total
makeovers are quite popular, so when we advertised to recruit
members, there were five times more applicants than the
spaces we had to fill. When we held a party to show off our
work, everyone had such a good time and got so fired up that
we burst out laughing many times. Our members get along
together very well and keep in touch.”
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A characteristic of this trend for total makeovers is that
many people upload their makeover photos onto social media.
Interaction through the Internet is lively as people comment
and click ‘like.” While it is fun to effect a simple transforma-
tion and to discover the charms of a new you, total makeovers
have also played a role as a communication tool.
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